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For this study, I have analyzed the content for als.org. I used the program SEO 
spider to get a better understanding of the content, such as most frequent types 
and platforms, as well as metadata. I didn’t look at every page in the site, as some 
required an account for the site, but still obtained a significant sample.

Compared to the page links, the site’s title’s are very different. They’re more 
descriptive, containing things such as direct quotes, as well as containing the phrase 
“ALS Foundation” in all of them. The titles are also consistent, all having the same 
style and providing more detail and keyword links than the normal page titles.

Similarly, the meta descriptions throughout the site are also very frequent and 
detailed. They often contain quotes and verbose quotes, allowing more frequent 
keywords to show up in searches, while still having good, accurate content. Here’s an 
example of one of the better meta descriptions

“These cornerstone educational materials were designed to inform and educate 
people about ALS in a comprehensive and easily understood format.”

This description is strong as it’s detailed and only focuses on the resources guide 
page. Having detailed descriptions like this will cause common searches like “easy 
comprehensive ALS guide” to lead directly to the site.

Conversely, this meta description is a little poorer

“An end-of-year message from Stephen Winthrop.” 

This and other descriptions have the issue of not describing who the person is 
better. For example, the description could end with “Stephen Winthrop of *insert 
company*”. By doing that, the page is more likely to be found by someone looking 
for that specific description of person.
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The user navigates the site through navigation bars on the top and bottom of 
the site. A site map is also available on the site. The site contains detailed meta 
descriptions and title tags on each page.

The main content types for the site are newsletters, articles, images, as well as 
videos. Site also contains an advocate center which the user can sign up for. The 
content platform is the website itself, as there’s no app. Every link stays inside the 
site, including donations and newsletters. 

The site is mobile friendly. The images are optimized for each screen size, the site 
runs at the same speed, and a hamburger menu is used for the nav bar. The way the 
images are laid out and slowly appear on the site is also adjusted for each screen 
size.

Content is integrated well across the type and platform. The site focuses on the text 
and images, with each image linking out to another page on the site. You always 
remain in the same site as well, meaning everything is consistent.

The writing is appropriate, as it tries to remain mature and factual, while also still 
displaying kindness for those affected by ALS. The writing is also short and concise, 
allowing the site to be navigated quicker. As the content is all focused on one 
individual platform, there is no need for distribution across other platforms.

The content of the site is also well implemented. Each image fits, with the link it 
follows also leads to logical parts of the site. Features such as news letters and 
donation links also help expand the content to be more all encomposing for all 
purposes of the non-profit
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